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Introduction
There was a time that you couldn’t drive a mile through Central 
Florida without passing an orange grove. Thousands of acres of 
groves once dotted the land and for nearly one hundred years 
those groves provided the lion’s share of agricultural revenue for 
Central Florida.

In the 1980s, the citrus industry in Central Florida was hit with a 
series of hard freezes that all but ended commercial production. 
Interestingly enough, the end of the citrus industry hardly meant 
that Central Florida was moving into bad times.  Rather than giving 
up when things got tough, Central Florida took the economic 
challenges and created opportunity for growth in new markets 
such as tourism, thus creating an entirely new economic boom.  

SMPS Central Florida also has decided to take the economic 
challenges of 2009 and 2010 and create opportunities for growth.  
Our chapter has faced the recent challenges head-on, thus 
creating a new focus statement:
 
To INVEST in our members, give them the tools to GROW and 
CONNECT with others to CREATE OPPORTUNITY.

We continue to invest in our members and give them the tools to 
grow and connect with others through educational and networking 
opportunities, as well as our numerous member benefits.  With 
these tools, our membership can create new opportunity for 
themselves and their individual organizations.   
 
We believe this renewed focus statement has been effective 
and well-received by our membership.  Event attendance is up, 
sponsorships are increasing, and we are seeing more new members 
becoming actively involved in our chapter.  

SMPS Central Florida is proud of the investment in our members.  
Our chapter has worked closely together to ensure continued 
growth and we look forward to the opportunity to continue to 
improve and offer the very best services to our membership, thus 
creating our own boom of success.

Educational Opportunities
SMPS Central Florida takes prides in providing a multitude 
of educational opportunities for our membership.  We truly 
believe that our educational programs give our members the 
tools they need to grow and connect with others, thus creating 
opportunities for themselves and their organizations.  In order to 
ensure we continue to provide these educational opportunities, 
SMPS Central Florida has three separate educational committees: 
programs, educational events, and a coordinators club.  Each of 

these committees focus on providing educational events based 
around the six Domains of Practice for the coordinator, manager 
and executive.  With such a focus on high-quality education, 
SMPS Central Florida is one of the top chapters in the country 
when it comes to educational programming (according to the 
SMPS National Education Report), and in 2009/2010 we held 28 
educational events, providing 53.5 CPSM credit hours, and we 
successfully covered all six Domains of Practice (Attachment 1.1).  

In 2009/2010 SMPS Central Florida and SMPS UCF held 57 
events including educational programs, socials, career expos, 
and fundraising events.

Below is a brief explanation of each of our educational committees: 
programs, educational events, and coordinators club.  

Programs
SMPS Central Florida Programs Committee endeavors to deliver 
programs that provide meaningful information to help our members 
grow in their respective field or discipline, such as healthcare, 
education, and transportation to name a few (Attachment 1.2). 
We deliver a diverse program schedule throughout the year, 
providing opportunities for members and non-members to 
sharpen their skills and network no matter what their professional 
level might be. In addition, we deliver programs that implement 
SMPS’ six Domains of Practice, providing numerous opportunities 
for members to earn CPSM and AIA continuing education units. 

Educational Events
SMPS Central Florida’s Education Committee oversees events 
that target our entire membership.  The Education Committee 
manages our annual Marketing Mayhem Event, our recently 
created Best of National event, SMPS National Webinars, as well 
our CPSM certification/recertification program.  
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Marketing Mayhem is the chapter’s annual educational program 
geared towards the entire SMPS Central Florida membership 
and traditionally spread across two half-days of programming 
(Attachment 1.3). When planning this event, the Education 
Committee works to provide an educational event that is 
reasonably priced and covers as many of the six Domains of 
Practice as possible (the 2009 event covered five of the six 
domains). The 2009 Mayhem event covered numerous topics 
that gave our membership the opportunity to grow their business 
and skills.  The topics covered issues that were relevant to our 
coordinators, managers and firm executives.  

Best of National is a new event that the Education Committee 
hosted in August 2009, following the national SMPS Build Business 
conference (Attachment 1.4). Six of our chapter members who 
attended the SMPS National Conference were asked to deliver 
brief summaries of their favorite sessions. This event gave our 
members who were unable to attend the opportunity to view a 
snapshot of what they missed (hopefully encouraging them to 
attend in 2010).  

The Education Committee also has successfully hosted a number 
of the SMPS National Webinars as an additional benefit of 
membership (Attachment 1.5). This has proven to be a popular 
option, allowing our members to gain the knowledge presented 
through these webinars at a fraction of the price. 

The SMPS Central Florida Education Committee also manages the 
SMPS Lending Library.  This service made a comeback in 2009, 
with several new donations and purchases including the SMPS 
Salary Survey and the new Marketing Handbook.  The library 
also includes the CPSM Study Guide resources to ensure our 
members have all the tools necessary to pass their CPSM exam.  
SMPS Central Florida members can check-out any books from our 
library via the website on-line check out form (Attachment 1.6).  

SMPS Central Florida believes in the value of the Certified 
Professional Services Marketer (CPSM) designation, therefore 
we highly encourage our members to take the exam and become 
a part of an elite group of marketing professionals.  We hold 
an annual CPSM information session to provide members with 
information on the benefits, qualifications, exam procedures, 
and costs (Attachment 1.7).  We then provide a series of seven 
study groups, one for each domain and a final summary session 
(Attachment 1.8).  We host the exam at a member-office and the 
CPSM candidates take the exam as a collective group.  In order 
to aid members that may not receive any financial support from 
their employer for the certification, SMPS Central Florida provides 
one annual scholarship covering the cost of the application and 
examination fees (a total of $445).  The results of this investment 
in CPSM candidates, which has been a consistent focus of our 

chapter for nearly a decade, can be seen in the fact that 16 percent 
of our professional members have already attained CPSM status. 

SMPS Central Florida also believes in helping CPSM’s maintain their 
certification.  We offer CPSM continuing education units at each 
monthly program, educational event, webinar and coordinators 
club event.  During the 2009/2010 year, SMPS Central Florida 
provided 53.5 CPSM continuing education credit hours.  

Coordinator’s Club
SMPS Central Florida’s Coordinator’s Club committee provides 
quality educational programs that benefit both our coordinator 
and management level members (Attachment 1.9). The committee 
holds a planning session each fall and designs a set of 10-12 lunch-
and-learn style programs that we feel will best serve our members 
and give them the opportunity to grow. Attendance this year is up 
for both members and non-members.  

While continuing 
to provide the very 
best in educational 
opportunities, SMPS 
Central Florida was 
able to increase its 
educational revenue by 
47%, which allows us to 
continue to provide the 
very best speakers and 
educational events for 
our membership.

Minority and Diversity Focused Events
Vital to each of our communities, SMPS recognizes the importance 
of connecting with small, minority and disadvantaged businesses 
and giving them the opportunity to grow. In January 2010, SMPS 
Central Florida hosted its first M/WBE event (Attachment 1.10). 
We marketed the event to more than 1,000 state and locally 
registered M/WBE/DBE firms as well as several local small 
business associations and minority chambers of commerce.  As an 
added attendance incentive, SMPS offered our program member 
registration rate to any state or locally registered M/WBE/DBE 
firm.  We hoped this would encourage attendance among non-
member small businesses.  The incentive was successful with 95% 
of our attendance being comprised of non-member M/WBE/
DBE firms.

Community/Industry Contributions
SMPS Central Florida strongly believes in continually investing in 
our community in order see it grow, as well as connect with others 
and create opportunities. During 2009/2010, SMPS Central Florida 
participated in more than 15 local community and industry events.  
Below are some highlights of our community involvement:

On October 31st, 2009 more than 20 SMPS Central Florida and 
SMPS-UCF members participated in the Making Strides Against 
Breast Cancer walk in downtown Orlando.  SMPS-UCF raised 
more than $1,000 for this event.

In late 2009, SMPS Central Florida decided to team with Harbor 
House, a safe haven in Central Florida for women and children 
of domestic violence.  We have partnered with Harbor House on 
multiple events.  

SMPS Central 
Florida President-
Elect Roz Crapps 
and a speaker from 
the City of Orlando

Coordinator’s Club
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Management 
Overview 
and Benefits2

New Growth  & Member Retention  
Over Last Three Years
The SMPS Central Florida membership is unique in that it is made 
up of both professional members and student members.  This 
unique membership creates some interesting opportunities for 
our membership growth each year.  The SMPS Central Florida 
professional chapter currently sees an average growth of two 
members per month.  The SMPS UCF chapter has a different 
membership growth pattern.  Typically we see a large membership 
increase twice a year from the student chapter.  This growth is in 
relationship to the school semesters.  During the fall and spring 
months we see between 30 and 50 student members join.  Thus 
our membership can fluctuate depending on our student chapter 
increase or decrease.  

SMPS Central Florida’s professional chapter has an active and 
engaged membership committee that is always looking for 

creative ways to invest in our membership as well as attract 
new members.  During the 2009/2010 year, the membership 
committee developed a more personal approach to connecting 
with current members as well as new members.  Through phone 
calls and more intimate new member meetings, our chapter has 
made a concerted effort to ensure each member is receiving as 
many benefits as possible from their SMPS membership. 

In November 2009, the Central Florida A/E/C community 
experienced a tragedy when four people were injured and one 
person was killed by an estranged employee at the downtown 
Orlando office of Reynolds Smith & Hills.  SMPS Central Florida 
immediately reached out to the firm and designated the profits 
from our holiday social to trust funds set up for the individuals 
injured and the family of the deceased. Initially SMPS Central 
Florida raised $600.

SMPS Central Florida gives its speakers a gift at each educational 
program.  In 2010, in lieu of giving these gifts, we gave a donation 
in each of our speaker’s name to the American Red Cross Haiti 
Relief efforts.  Through March 2010, SMPS Central Florida has 
donated more than $200 to the Haiti Relief efforts.

We know the importance of investing in the SMPS Foundation.  
We once again made a $500 donation in order to continue 
research and education efforts in the professional selling field. 

SMPS Central Florida participated in several SMPS-UCF events 
including the University of Central Florida Professional Selling 
Internship Expo (Attachment 1.11), and the monthly Professional 
Selling meetings.

In April, SMPS Central Florida and SMPS-UCF teamed up for its 
6th annual Bowl-a-Thon to raise money for the Lyle G. Trease 
SMPS student scholarship fund (Attachment 1.12).  More than 40 
professional members and 25 student members attended.  

We believe in connecting with other associations in order 
to increase awareness of our organization and the services we 
provide.  Some of the groups we teamed with included:  WTS 
(Women’s Transportation Seminar), ASCE (American Society of 
Civil Engineers), TEA (Themed Entertainment Association), and 
ABC (Associated Builders and Contractors).  

SMPS Central Florida collected more than $2,000 in donations, 
and participated in more than 15 local community and  
industry events.

Networking Opportunities
Program/Educational Event Networking
Although our program and educational topics are diverse, 
one thing is always present, the opportunity to connect with 
others and network. Every program is initiated with a 30-minute 
networking session, and several of our half-day programs have 
concluded with a networking cocktail hour. As an added benefit 
to our monthly program sponsors, we host a private speaker and 
sponsor lunch prior to the start of the program, providing yet 
another opportunity for our members to gain valuable face-to-
face time with their prospective clients. 

Membership Event Networking (Attachment 1.13 and 1.14)
Three years ago, the Membership Committee added a monthly 
Mix, Market and Mingle after work social event to the calendar. 
These events are free for our members and non-members to 
attend, and offer the opportunity to establish new connections 
as well as renew old friendships.  Along with our monthly Mix, 

Market & Mingle events, the Membership Committee plans bi-
annual socials for both members and non-members.  The fall 
social typically celebrates the beginning of a new board year as 
well as our annual awards.  The Central Florida chapter also holds 
a winter social in December to celebrate the holiday season.  

Marketing Achievement Awards 
SMPS Central Florida has two awards to recognize outstanding 
members.  These awards include the Rising Star Award for new 
members (must have joined within the past 18 months and been 
actively involved on a committee) and Member of the Year Award 
(a member who has done the most to represent SMPS Central 
Florida, promote or provide programs to the membership, and 
lived up to the Chapter Mission and Vision). 

“To be recognized by colleagues with whom I have the  
utmost respect for and have gained much professional  

insight from was a great honor. The Rising Star Award is a  
constant reminder that SMPS Central Florida is an essential  

part of a successful career in the AEC industry and has  
served as a catalyst of growth and opportunity in my career.” 

—Jodi Miller, DDP Architects Rising Star Award 2008

“There are few compliments in life like recognition  
from your peers. It’s not why we strive for success,  

but excellent encouragement to keep reaching.” 
—Jodi Harrelson, Harrelson PR, Member of the Year 2009

Program/Events Targeted at Diversified Tracks 
SMPS Central Florida strives to provide educational opportunities 
that help our coordinators, managers and executive level members 
connect with others and create opportunities.  As mentioned 
above, our Coordinators Club is geared for coordinators and 
newly promoted managers.  Our monthly programs create great 
networking opportunities and are targeted toward our business 
development managers and executives.  Our educational events 
strive to provide programming for all three groups.  From May 
2009 to March 2010, SMPS Central Florida held 28 educational 
events for our membership.  Of these 28 educational events, 15 
were targeted towards our coordinators, 23 towards our managers 
and 13 towards our executive members.  
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Membership Drive 
SMPS Central Florida understands how difficult association 
memberships have become due to the recent economic downturn.  
With this in mind, our 2008/2009 membership drive was focused 
on investing in those firms that saw the value and importance of 
SMPS.  The first 10 new members to join from April to June 2009 
received a $50 rebate check for their membership application 
fee.  When the membership drive concluded in July 2009, we had 
achieved our goal of 10 new members and provided each of those 
new members a $50 rebate check (Attachment 2.1).  

“On top of all the wonderful perks that come with being  
an SMPS member, I was pleasantly surprised to receive a  
rebate check for $50.00 in the mail recently!  Needless  

to say, this special gift made me realize that I had indeed  
made a great investment when I joined SMPS.”  

—Cheryl Mellin, Winter Park Blue, 2009 New Member

SMPS Central Florida continued the momentum of recruitment 
and retention of the 2009 Membership Drive in 2010. Over 50 
current and prospective new members attended the Kick-off of 
the 2010 Annual Membership Drive (Attachment 2.2). Incentives 
include the $50 membership rebates for new members and gifts 
for current and renewing members.  The membership drive will 
run through the end of May and winners will be announced at the 
Summer/Board Turnover Social.  

Investing in Members
SMPS Central Florida believes in investing in each of our members.  
Therefore, the membership committee and the SMPS Central 
Florida board of directors make it a goal to personally connect 
with each member.  Some of the ways we reach out and invest in 
our members includes:

• The SMPS Central Florida board of directors makes bi-
monthly phone calls to the membership.  Each board 
member has a set list of 5-6 members they call to update 
them on programs and events, as well as to check in and see 
if the members are happy with the benefits of the chapter or 
if we could improve our services.

• Our chapter president and director of membership personally 
call each new member every month to welcome them to the 
chapter and answer any immediate questions they may have.  

• SMPS Central Florida created a way for our recently displaced 
members to find contract or consulting work opportunities 
that could potentially turn into full-time employment.  The 
Consulting Consortium is where SMPS Central Florida 
members who have lost their jobs can post their qualifications 
on our website and be placed with firms looking for part-
time or consulting help.  Since its inception, several of our 
consortium members have found continual consulting work 
that keeps them involved and in the A/E/C workforce.

“The Consulting Consortium has provided me with  
financial peace of mind after I was let go from my position  

due to the economic downturn. I immediately received  
a phone call for contingency work 2 days after I posted  

my bio on our chapter’s website. My chapter’s wise  
decision to swiftly create the consortium in response  

to the unemployment crisis proves that being a  
member is and will always be an invaluable benefit.”  

—Natasha Del Rio, SMPS Central Florida  
Consulting Consortium member

• In 2010, SMPS Central Florida implemented a discount 
program for all unemployed SMPS members.  Any SMPS 
member that is unemployed can contact the chapter 
president, and can attend the program at cost (food/
beverage costs only).  SMPS Central Florida also offers 
four scholarships to our student chapter members at each 
program.  If these scholarships are not used by students, up 
to four unemployed SMPS Central Florida board members 
can attend the program for free.

• We offer guided CPSM study sessions to prepare our members 
for the CPSM exam.  As previously mentioned we offer seven 
study sessions and host the exam.  

• Our chapter provides scholarships for our president-elect, 
current chapter president, and immediate past-president to 
attend the SMPS Build Business conference each year.  

SMPS-University of 
Central Florida 
Facts and Figures
SMPS Central Florida is proud 
of the student chapter and its 
accomplishments.  Through the years, we have invested in the 
students to help them grow and thrive, not only as students, 
but also on a professional level.  Our chapter believes there is 
great value in the student chapter, and SMPS Central Florida 
has worked closely with SMPS on a national level to help 
create a student chapter handbook, so other student chapters 
can be developed.  Below are some facts and figures on the 
SMPS-UCF chapter:

•	 SMPS-UCF	 was	 formed	 in	 2002	 and	 is	 the	 only	 formal	
student chapter in the country. 

•	 SMPS-UCF	 currently	 has	 75	 active	 members	 as	 well	 as	 a	
formal board of directors.

•	 SMPS-UCF	holds	monthly	board	meetings	as	well	as	monthly	
educational meetings.

•	 SMPS-UCF	 is	 actively	 involved	 in	 the	 community	 with	
organizations such as Making Strides Against Breast Cancer, 
Harbor House and Ronald McDonald House.

•	 SMPS	 Central	 Florida	 and	 SMPS-UCF	 team	 together	 to	
raise funds for the annual Lyle G. Trease SMPS student 
scholarship.  

• As the only SMPS Chapter in the country with a formal student 
chapter, we believe our student chapter advisor plays a key 
role in their success.  To assist the student chapter, each 
year the professional chapter pays our advisor’s membership  
fee in order for her to continue as an active SMPS Central 
Florida member.  

“As a UCF student, I was involved as the student chapter  
was first formed and was the chapter president during its  

2nd year. I attended as many events as I could to build  
my network and learn from the seasoned individuals in  
the industry. After graduating, I used my network and  

my mentors from SMPS to help get a job. Since that time,  
I have been involved with SMPS Central Florida and have  

served on the board two years as the student chapter liaison.  
I always give the students the same advice – go to everything 

you can, because these people will help you get jobs,  
it is all about who you know and what you know.” 

—Amy Hutryra

Leadership Development
SMPS Central Florida has been a chapter for more than 25 years.  
With all the years of experience comes the knowledge that 
members eventually move on, and new members take their places.  
We understand the importance of developing future chapter 
leaders to help our chapter continue to grow.  Below are some 
steps we take to ensure continual development of future leaders:

• SMPS Central Florida has one to two co-directors for each 
director position.  We created these positions with the 
thought that one or both of the co-directors will learn the 
skills to eventually become a board director.  Since 2006 five 
co-directors have become directors, officers or president/
president-elect.

• The initial step that often gets new members involved in the 
chapter is our program coordinator training.  Each year we 
hold open sessions for all interested members who want 
to become more involved with our monthly educational 
programs.  

• We have several chapter committees that encourage 
members to become more involved in chapter events.  
Some of these committees include:  membership, programs, 
coordinators club, education and communications.  

• In order to aid in our president-elect’s learning opportunity 
at the President’s Leadership Symposium, SMPS Central 
Florida provides a $500 scholarship to our president-elect to 
aid them in costs associated with attending PLS.  

Mentoring
In 2010, SMPS Central Florida created the Mentoring Partnership 
Program.  Several SMPS Central Florida members volunteered 
to be available to mentor our newer members.  We created 
mentoring categories (marketing, public relations and business 
development), and posted profiles and contact information 
for each of our mentors on our website.  If new members are 
interested in being mentored, they connect with the mentor via 
phone/email and the partnership begins.

SMPS Central Florida’s professional members teamed with SMPS-
UCF on March 23, 2010 to hold its first March Mentoring Madness 
event.  During the past few years, our chapter held a professional 
mentoring event, but this year we decided to give it a new twist and 
mentor those that will soon be entering the business world.  This 
mentoring event was held in a speed dating format with student 
members getting 10-15 minutes with a professional member to ask 
any questions they may have about the professional work world.  

New Member Orientation Program
SMPS Central Florida believes in personally connecting with each 
of its new members.  We do this through personal phone calls, 
new member breakfasts and new member orientation sessions.  In 
November 2009, SMPS Central Florida hosted its fall new member 
breakfast (Attachment 2.3).  We had 15 new members attend and 
each board director talked about how to get more involved.  

Beginning in February 2010, we implemented new member 
orientation sessions before each program lead by our Membership 
Director.  These sessions include what to expect at events, how 
to network, how to follow up, personal experiences and mentor/
mentee relationships.  Once the orientation session is over, 
new members may attend the program for free where they are 
individually recognized.  

Involvement of Past Chapter Leaders
For 27 years, the Central Florida Chapter’s success has been built 
on strong leadership provided by 26 different presidents.  When 
the Florida Chapter was split, the newly formed Tampa Chapter 
retained four past presidents.  Of the remaining 22 past presidents 
dedicated to Central Florida, 45% continue to be members 
in good standing with SMPS, and 40% of those continue to be 
engaged as chapter board members.  Our chapter continually 
creates opportunities for the other six past presidents to also stay 
involved by serving as program moderators and speakers, CPSM 
study group leaders, and career mentors.

PAST PRESIDENTS ACTIvE ON THE BOARD
• Linda Hollingsworth, CPSM—President 2008/09, 

Member since 1993 (23 years experience)
•	Bill	Randolph,	CPSM	—President	2007/08, 

Member since 1988 (22 years experience)
•	Mike	Recchio,	CPSM—President	2006/07,	 

Member since 1989 (21 years experience)
•	Kimberly Ridenour, CPSM—President 2004/05,  

Member since 1999 (14 years experience)

New Member 
Orientation 
Session
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Chapter Newsletter/Electronic News
SMPS Central Florida publishes a bi-monthly newsletter titled 
“The Brief.” (Attachment 3.1)  The production of this bi-monthly 
electronic newsletter is one of the responsibilities of the 
Communications committee.  

The Brief provides consistent information, including annual 
sponsor highlights, chapter member awards, program highlights, 
community involvement, chapter updates, member news, SMPS- 
UCF highlights, upcoming events, new and renewing member 
recognition, and other industry events calendar.  In addition, this 
year the Communications Committee has made it a goal to solicit 
CPSMs to write articles on Best Practices for the newsletter— 
a win-win proposition for both the author and the readership.  
The CPSM author earns CEUs and valuable, timely information is 
disseminated to our membership.  

We also publish a bi-weekly eBlast (Attachment 3.2) for upcoming 
programs, networking events, and other chapter announcements 
with links to our website for additional information and registration 
links.  This eBlast has been an effective tool to connect with our 
membership and collectively notify them of events.  Eblasts have 
been well received as shown in the viewing reports (Attachment 
3.3).  Along with the eBlasts, we send electronic program and 
event emails to membership as individual reminders of upcoming 
events.

This year, we implemented a document control process utilizing 
a secure FTP site.  The site is managed by a Communications 
Committee member.  The intent of the site is to capture and 
centralize all documents produced by the chapter including board 
reports, minutes, agendas, newsletters, financial statements, 
photographs, all communications, etc.  This site ensures we 
maintain archives of our information for the future leaders of  
our chapter.  

To stay current with the new technological trends, in 2009 
SMPS Central Florida began utilizing Twitter, Facebook, 
and LinkedIn as additional electronic marketing tools.   
We currently have 233 followers on Twitter and chapter 
board members promote our events on their individual  
LinkedIn pages.  

Effective Use of Chapter Website
Our website continues to be the best way to spread the word 
about all that is going on in our active chapter (Attachment 3.4). 
The site is functional, attractive, informative and best of all,  
easy to maintain and consistently improved by two board 
members, Webmaster and Co-Webmaster. The most popular 
pages include: 

• Home Page – showcases upcoming events, annual sponsors 
and other pressing news and information

• Program Calendar – upcoming event information with easy 
access to registration and the ability to add the event to their 
Outlook calendar

• Job Bank – in this tough economy we have made it easy to 
submit job opportunities and members access to them (open 
to public)

• Membership Directory – accessible only to members for 
networking with an annual pdf directory distributed via 
e-mail to members only
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As we begin a new board year, we have a great deal to work on to ensure that we continue to be the very best 
educational and networking resource for the Central Florida A/E/C community.  With this goal in mind the SMPS 
Central Florida Board of Directors has developed a theme for the year:

“INVEST in our members, give them the tools to GROW 
and CONNECT with others to CREATE OPPORTUNITY.”

We truly understand that in this tough economy it is even harder for many of you to maintain your memberships 
in associations.  With this in mind, we are working to ensure that each SMPS Central Florida member gets the 
most “bang for their buck.”  Whether it is through educational opportunities, networking events, or committee 
participation, we want to make sure you are truly seeing the value of your membership.

The 2009-2010 SMPS Central Florida Board of Directors will be in touch with each of you throughout the year.  We 
want to hear from you…what you like about the chapter and what you would like for us to improve.  We will be 
checking in to make sure you know what is going on and what you would like to see happen.  Our goal is ensure 
we give each of you the tools to grow and connect with others to create business opportunities for yourselves and 
your firms.  

Thank you for being a member of SMPS Central Florida and I look forward to serving as your president during the 
2009-2010 year. 

Sincerely,

Katy Klaproth, CPSM, LEED AP
SMPS Central Florida President
Robins & Morton
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Communications

Membership Marketing Materials
SMPS Central Florida utilizes several marketing materials including 
postcards, flyers, newsletters, and event programs.  Each of these 
marketing materials is created to provide the most information 
available to our membership.  Our chapter also utilizes the SMPS 
national brochures and membership materials.    

During the 2009/2010 board year, we decided to begin a “style 
guide” process to give our marketing materials a more unified 
look.  We are currently working with a local community college 
graphic design program to create an SMPS Central Florida style 
guide.  This guide will include a color palette, fonts, and layout 
options for each of our marketing pieces, and it will also provide  
a unified look (Attachment 3.5).  We hope to complete this 
process by mid-2010 and begin implementing our new style guide, 
summer 2010.  

SMPS Central Florida is also “green.”  We email all of our event 
materials rather than printing and mailing them.  Approximately 
95% of our promotional material is available electronically, 
with only day-of programs and CPSM certificate sheets printed  
for attendees.  

Membership Surveys
SMPS Central Florida believes in constantly receiving feedback 
from our membership.  We receive feedback through post-
program surveys (attachment 3.5), bi-monthly phone calls with 
members, and a monthly “website question” to membership 
on different SMPS Central Florida events and services.  From 
May 2009 to March 2010, SMPS Central Florida has an average 
evaluation score of 96% on its educational event content.  These 
results show that both members and non-members are extremely 
pleased with the content and format of our programs.  

“It was my first and definitely won’t be my last event 
with the Orlando SMPS. You all are a wonderful 
group of passionate and dedicated individuals.”

—Marketing Mayhem comment

“Thank you so much for the invitation to attend. 
The event’s format was great, and something 

that I will try in the future.”
—Tamara Hall, Assistant Director, Diversity 
in Contracts University of Central Florida

M/MBE Event Panelist

Each year we look for new ways to provide more benefits to 
our members through the website. This year we have added 
the following:

•	 Lending	 Library	 –	 To	 make	 the	 Chapter	 resource	
materials more accessible, we have put a catalog online 
with a form to easily check out any item.

•	 Other	Industry	Events	–	We	now	have	a	dedicated	page	
on the website, listing the current relevant events that 
may be of interest to our members.

•	 New	Poll	Feature	–	To	gain	continued	 input	from	our	
members on topics of interest, we have incorporated 
a monthly poll on our homepage. Results are 
automatically generated for the user to view right on 
the website once they have voted. 

•	 Consulting	Consortium	–	Now	featured	on	the	website	
to give unemployed members the opportunity to 
provide consulting services to interested firms.
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Program Sponsorships
SMPS Central Florida has a well-established and well-respected 
sponsorship program.  We offer both program sponsorships 
(specific for luncheon and half-day programs), as well as annual 
sponsorships (Attachment 4.1).  We review our sponsorship levels 
on an annual basis to ensure our sponsors are getting the best 
value and visibility for their money.   Due to the recent economic 
downturn, we created more flexible sponsorship options for 
companies.  

Thanks to the continued effort to provide value to our sponsors, 
SMPS Central Florida saw a 50% increase in program sponsors, with 
25 different program/education sponsors during the past year, 
totaling more than $14,500 in program/educational sponsorship 
revenue.  During the 2009/2010 board year, we have five annual 
sponsors providing $6,500 in revenue as well as an in-kind printing 
sponsorship that provides us with more than $5,000 in printing 
services each year.

In the first five months of our 2009/2010 board year 
(September 2009-January 2010), SMPS Central Florida made 
91% of its established sponsorship revenue goal for the year.

Chapter Business Plan/Strategic Plan
SMPS Central Florida believes that it is important to have both 
an annual business plan as well as a long-term strategic plan.  
At the beginning of our 2008/2009 board year, we brought in 
a consultant to help us determine our five-year strategic goals 
(Attachment 4.2).   We wanted these goals to be focused on 
providing opportunity for growth as well as be closely aligned 
with SMPS National’s goals.

As SMPS Central Florida began its 2009/2010 board year, we 
revisited these goals to see if we were on track and to make sure 
new board members understood the importance of our long term 
goals.  To track our progress, each board member and his/her 
co-directors, established short-term one-year goals (Attachment 
4.3).  Once all of the short-term goals were collected, the SMPS 
Central Florida 2009/2010 focus and mission were developed.

Financial Statement
SMPS Central Florida continues to be financially secure but we 
are well aware of the impact the economic downturn could have 
on our chapter.  We developed a stringent 2009/2010 budget 
with very conservative budgetary goals.  We also prepared the 
budget keeping in mind the possibility of a continued downturn 
with a goal to ensure a financially successful future.  

SMPS Central Florida uses Quickbooks Pro for accounting and 
reporting.  Each month we review our revenue and spending 
through our profit and loss statements (Attachment 4.4), and 
a program-by-program budget that monitors the profitability 
of each event (Attachment 4.5).  We also track our 2009/2010 
budgets on a monthly basis, displaying the percentage of income 
and expenses completed to ensure we are not over-spending in 
any area (Attachment 4.6).  Along with our monthly board budget 
reviews, we have budgetary tools we utilize when planning 
monthly educational events (Attachment 4.7).  
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Scholarship Program
During the past year, the Central Florida Chapter budgeted 14% 
of the projected chapter revenue to underwrite chapter member 
and academic scholarships. The annual $1,500 Lyle G. Trease 
Scholarship was presented to a SMPS-UCF student chapter 
member. The selection was based on an application process that 
is open only to student chapter members (Attachment 4.8). We 
expend $1,200 to underwrite four scholarships for each monthly 
program. Previously this allowed students to attend programs 
for free, but this year we opened up this opportunity to board 
members that have become unemployed. Additionally, we offer 
a $445 scholarship to one professional chapter member pursuing 
a CPSM designation. The scholarship pays for the application 
and test fees.  The chapter also funds $2,700 to cover the SMPS 
National Conference registration fees for three leadership team 
members and an additional $500 is set aside for the President-
elect to attend National’s PLS program.
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Conclusion
SMPS Central Florida is proud of its accomplishments during the 
2009/2010 year.  We feel the chapter has taken every opportunity 
possible to learn and grow from each challenge we have faced.  
Most importantly, we have renewed our focus:

To INVEST in our members, give them the tools to GROW and 
CONNECT with others to CREATE OPPORTUNITY.

Focus: To INVEST in our members, give them the tools to GROW and CONNECT with others to CREATE OPPORTUNITY.

Mission: For our members, SMPS Central Florida will continue 
to offer a full year of programs, educational workshops, 
sponsored webinars, social events, and chapter  
involvement to enhance personal and professional growth.

For our students, SMPS Central Florida will continue to 
support all student chapter events and initiatives as well as 
provide educational and networking opportunities to help 
our students become the marketing leaders of tomorrow.

For the chapter leadership, this year will provide the 
opportunity to enhance leadership skills for an award-
winning SMPS chapter, grow as professionals, and learn from 
both a local and national network of members.

For the community, SMPS Central Florida will work to 
increase awareness in the community by partnering with 
other professional organizations, supporting special events 
and initiatives, and reaching out to provide educational and 
networking opportunities.


