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Inspiration can come from anywhere, 
it’s true! Just yesterday I was reading an 
article on Upworthy focused around a 
Twitter thread from a college student 
named Tom who has gone viral for 
“calling out his own ignorance.” 

You can (and should) read the story here. 

It rang true to me in so many ways. It 
is so easy to live your life and think of 
only of yourself. It is easy to stay in your 
comfortable bubble and assume that your 
world is the only world. But as comfy as 
it is, it is not really that fun, and you miss 
out on opportunities that are right in 
front of you.

Last month, a group of over 30 Central 
Florida SMPSers stepped outside their 
bubble to help others. We had an amazing 
turnout at the Second Harvest Food Bank 
volunteer opportunity, and I was floored 
to see so many of our members donate an 
evening of their time to help others. What 
we were doing (sorting and labeling canned 
vegetables) may not have been “glamorous” 
but you could imagine each of those cans 
going to a family who truly needs it, and we 
were able to give that to them.

Our organization is filled with people 
who think about you (the SMPS member) 
daily, and consider how we can enrich 
your career, your development, and 
your everyday life. This is done through 
thoughtful programming, membership 
engagement, leadership opportunities, 
and relationship development/networking 
opportunities that make SMPS a unique 
and special professional organization. 

Just this week we released our Board of 
Directors Call for Nominations. This year 
we will have more opportunities than 
ever to get involved. We are revamping 
our programs committee to provide 
leadership opportunities on two of our 
most popular programs – the Healthcare 
and Transportation annual programs. 
We are looking to provide short term 

opportunities to get everyone involved on 
planning committees for the market sectors 
their companies exceed in. Being part of 
these planning committees provides both a 
leadership opportunity and exposure for you 
and your firm to some of the key decision 
makers and influencers across Central 
Florida.

Our revamped spring education program, 
newly named LevelUp! is an exciting 
opportunity to learn, grow, and hear from 
outstanding speakers on hot topics such 
as delivering a great brand experience 
and creating an agile proposal process. 
You will not want to miss this premier 
marketing event for marketing and business 
development professionals in the Central 
Florida AEC industry!

LevelUp! is a great opportunity to get outside 
your bubble, meet new people, and learn 
best practices in AEC marketing and business 
development from some of the industry’s 
best! I look forward to seeing you there.

All the best, 

Rachael Frohardt 
SMPS Central Florida Chapter President 
PCL Construction

RACHAEL FROHARDT  
PCL Construction Services, Inc.
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Exciting and diverse
programming is in full effect
at SMPS Central Florida! 
The programming
committee kicked off 
2018 with an informative 
healthcare and 
transportation panels. 
 
On April 10th, SMPS Central Florida 
hosted Harry Barley, Executive 
Director of MetroPlan Orlando, LK 
Nandam, PE, Secretary of Florida 
Department of Transportation 
(FDOT) District 1, Michael Shannon, 
Secretary of FDOT District 5, and 
David Gwynn, PE, Secretary of FDOT 
District 7 to discuss the future and 
challenges they face along the I-4 
corridor. With one in five Floridians 
living in the I-4 corridor, everyone 
expressed the need to add capacity 
to our roadway system and also look 
for alternate modes of transportation 
such as bus or rail.

PROGRAMS

PROGRAMS
Show Me the Money!
+ The New Leaders of the I-4 Corridor

Other key issues discussed by the 
panel included:

 � Improving safety for everyone 
that uses our roadways including, 
motorists, transit operators, 
bicyclists, and pedestrians.

 � Planning and preparing for 
the best and safest ways to 
incorporate autonomous and 
connected vehicles into the 
transportation system.

 � Partnering with local 
communities to better market 
upcoming projects to the general 
public to gain support well 
before construction.

On February 20th, SMPS in 
conjunction with AIA Orlando, HCI, 
and ACHE, hosted several healthcare 
owners on two different panels to 
provide their perspective on project 
deliver expectations. Panelists 
included Brad Pollitt with UF Shands; 
John Maze, Central Florida Health 
Alliance; and Tim Burrill, with Florida 
Hospital. The panelists echoed a 

consistent theme of looking for 
firms that can work as partners in 
the budgeting and construction 
processes.

The discussion highlighted that 
owners are keenly aware that 
designers, engineers, contractors 
and subcontractors are incredibly 
busy … and that is affecting 
performance. For instance, one 
panelist described his organization’s 
A-team construction partners as 
currently deserving a failing grade. 
The panelists also emphasized that 
they want people to understand 
their unique needs, and to bring 
ideas, knowledge and a partnership 
mentality to each project—not only 
with the owner, but with each other.

UPCOMING 
EVENTS & PROGRAMS
2018 SUMMER LEADERSHIP SERIES
Stay tuned for Speakers and Dates
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MARKETING
MECHANICS

MARKETING  
MECHANICS
Photoshop Pointers, Dress for Success in 
the workplace tips, and how to build a 
social media strategy.

From building your 
social media presence to 
Photoshop pointers, it’s been 
a busy few months! 

Maggie Seketa, graphic designer 
for Brasfield & Gorrie, provided 
Photoshop Pointers at April’s 
Marketing Mechanics program 
on March 28th. Maggie’s content 
covered how to improve headshots 
with airbrushing techniques, 
coloring, and altering backgrounds. 
She also taught on how to fix photos 
that are over- or under-exposed 
using histograms and layer/masking 
techniques. Attendees walked away 
with useful information and tools to 
better equip themselves at work 
Krysten also had attendees take 
part in an activity allowing them the 
opportunity to speak in front of their 
peers and get firsthand experience in 
presenting.

Marketing Mechanics attendees were 
treated with a Dress for Success 
presentation by KC Cali, CPSM, 

Executive Coordinator with Blue Cord 
Design and Construction. KC gave 
informative examples and visuals on 
why it is important to give thought to 
your appearance within professional 
environments and events. KC 
presented tips on how to not allow 
your clothes to distract from your 
message and also how to bring your 
personal style into your basic work 
attire. The most important accessory 
to wear is Confidence.

Dana Galvin Lancour, Senior Director 
of Marketing & Communications for 
Barton Malow presented on building 
your firm’s social media strategy and 
using systematic plans to maximize 
its benefits. Through interactive 
audience dialogue, Dana provided 
real-life examples and innovative 
ideas on best ways to use social 
media to your company’s advantage. 
She asked the audience to focus on 
their company goals for social media, 
how to create content that engages 
followers, as well as, how to manage 
multiple platforms and schedule 
appropriate content to be shared 
at specific times. The program was 

so well-received, multiple attendees 
requested a Part II – which is in the 
works!

UPCOMING 
MM PROGRAMS
EVENT COORDINATION 101
April 25
Whether it be for a small business or 
a grand gala, having your event run 
smooth is good for business. Join 
us to learn some best practices on 
coordinating your company events. 
Lunch catered by Tim Webber 
Events.
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SMPS Central Florida 
members give back to their 
community and to each 
other. 
 
Every year, SMPS Central Florida 
hosts a charitable event where 
members and others in the industry 
are able to give back to our local 
community while networking and 
enjoying drinks and light appetizers.  
For the third year in a row, we chose 
to spend our time at the Second 
Harvest Food Back of Central Florida 
where attendees contributed to Help 
Fight Hunger in Central Florida. On 
March 21st, 30 attendees helped to 
restock and sort Second Harvest’s 
inventory after the 2017 storms our 
community endured. Attendees 
hosted their own food drives prior 
to the event and our team’s overall 
food drive yielded 372 pounds!

Did you know the amount of 
work a volunteer can do in 2 
hours is equivalent to a 40 hour 
work week? 

MEMBERSHIP

MEMBERSHIP
Help Fight Hunger in Central Florida+ Mentor/Protege Program 

Our Chapter’s fourth Mentor/Protégé 
Program kicked off on January 25th 
with 11 pairs hungry to learn from 
each other and grow professionally.  
Ms. Deborah Miller, Global Director 
of Business Development and 
Marketing Communications for 
LandDesign, a national landscape 
architecture, civil engineering and 
planning firm, helped jumpstart 
the program with an inspirational 
message about how mentorship 
has helped shape her into the well-
respected professional she is today.  
On March 20th, the Mentor/Protégé 
pairs were invited to tour FINFROCK’s 
state-of-the-art Dual Deck laser-

guided manufacturing facility to 
learn about their use of high strength 
materials and how they manufacture 
architectural casting into panels.
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EDUCATION

EDUCATION
Level Up! Spring Education Event

The SMPS Central Florida 
Spring Education Event is 
an annual day-long session 
focused on providing local 
professional development 
opportunities through 
networking and education. 

WHERE?
Embassy Suites, Downtown Orlando
191 East Pine Street
Orlando, FL 32801

TIME?
8:15AM to 4:30PM

#SMPSCF

9:00 am - 10:15 am

10:30 am - 11:45 am

12:00 pm - 1:30 pm

1:45 pm - 3:00 pm

3:15 pm - 4:30 pm

Danielle Gray, MBA, Content Marketing Strategist, DG Marketing Company
“Confessions of a Content Whisperer: Cracking the Code to  
Extracting Data from Technical Experts”
Learn how to gain leadership buy-in, work with specific internal personas, and five 
methods you can use to extract quality content from your teams.

Breakout Session 1
Chaz Ross-Munro, CPSM, CF APMP, Implementation Specialist, Cosential 
“Creating an Agile Proposal Process”
Discover Agile Methodology, a project management process that increases 
productivity, efficiency, and overall proposal team success.

Breakout Session 2
Rania Sadrack, Principal/Healthcare Center of Excellence Business 
Development, TLC Engineering for Architecture
“It Takes A Village!”
Discuss techniques that effectively engage clients and industry partners, build 
rapport, and establish sustainable relationships that win work.

Erika Booker, Southeast Division Marketing Director, HNTB
“Manager’s Outlook: Motivating and Engaging A/E/C Marketers”
Learn from experienced managers as they share ideas and techniques to engage and 
mentor marketing teams and enhance the strategic value they bring to their firms.

Breakout Session 3
Joe Quinn, CEO/Founder, Big Vision
“Successfully Delivering a Great Brand Experience”
Join this interactive session to explore emerging digital promotional trends and  
how a great brand experience impacts clients, drives internal culture, and attracts 
new talent.

Breakout Session 4
Scott Nichols, CPSM, Marketing & Brand Strategist, Graphaus Design
“Engaging Your Clients with Technology”
Explore how technology can be leveraged to elevate marketing and business 
development initiatives.

Mark Freid, Founder, Happiness Counts
“Happiness Counts”
Be inspired to think about how you could turn your company into one in which 
people see work as something that contributes to their overall happiness and they, 
in return, contribute to the organization’s overall success.

Speakers & SessionsSpeakers & Sessions



Change is in the air and in 
the spirit of spring-cleaning, 
our SMPS UCF Student 
Chapter has been actively 
cleaning and re-organizing 
our events, social media and 
the board itself. 
 
Sophia Paradela has spent an 
extensive amount of time planning 
and executing a successful 2018 
UCF KnightThon fund-raiser. Her 
efforts paid off when the students 
tallied a total of $1,630.00 raised for 
the kids. Charlie Larsen re-invented 
the website (www.SMPSAtUCF.
com) and has done an exceptional 
job at developing graphics and 
transforming social media, which 
includes successfully launching a 
text alert system for our student 
members. Lindsay Owens stepped-
up from VP to President and has 
taken on the responsibility of 
organizing our Spring Career Fair, 
newly christened “Ig-Knight Your 
Career”. 

STUDENT CHAPTER

STUDENT CHAPTER
New SMPS-UCF Board + Student Chapter Event Planning

If you are in need of full-time 
marketers, engineers, or if 
you’re searching for summer 
interns, there is no need to hunt 
further. Reach out to Lindsay 
Owens at smpsucfpresident@
gmail.com.  

As always, if you have a project that 
turned out wonderful and you’re 
willing to showcase your work, have 
an hour to do a run-thru office tour, 
or are looking for affordable intern 
labor in your Marketing Department, 
please contact Mandy Missal at 
mandy.missal@tlc-eng.com. 



Chiara Clatterbuck
Owner
CPC Business Development, LLC

Allison Chalifoux
Marketing Coordinator
DRMP, Inc.

Kimberly Johnson
Marketing
HNTB Corporation

Leah Lilly
Marketing Coordinator
Dewberry

Jason Lyle, PE
Director of Business Development 
Patel, Greene & Associates, PLLC

Trevor Hamilton
Business Development 
WCCI

Madison Paulson
Marketing Specialist 
HuntonBrady Architects

Shawn Straight
Marketing Manager  
H. J. High Construction

Corey Zimmerman
Marketing Coordinator 
Gilbane Building Company

Sarah Testa
Marketing Manager 
Proctor Construction Company

Sherri Kiddoo
Marketing & Business Development Coordinator  
WCCI

WELCOME
New SMPS Members

THANK YOU
SMPS 2018 Annual Sponsors
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SILVER



Presented by SMPS Central Florida
Celebrating Artwork by Architects, Engineers & Contractors

In association with

THE THIRD ANNUAL

Event Cost: Member: $75  |  Non-Member: $95
Visit smpscentralflorida.org to register!

All proceeds from artwork sold will benefit the 
Make-A-Wish Foundation of Central and Northern Florida.

SAVE THE DATE 

August 25, 2018
at the Orlando Museum of Art | 6:00 PM – 9:00 PM



Sponsorship Opportunities

Title Sponsor - $3,500 (limited to one) 
Includes your logo on all promotional material, eight tickets to the event, the honor of 

being a distinguished judge, presentation of the Best in Show award, plus: sponsorship of a 
signature drink, your logo printed on the cocktail napkins, and your logo on the step  

and repeat photo backdrop.

Gold Sponsor - $2,000 
Includes your logo on all promotional materials and six tickets to the event,  

exclusive sponsorship of the food & beverage stations, and your logo on the step  
and repeat photo backdrop.

Silver Sponsor - $1,000 
Includes your logo on all promotional materials, four tickets to the event, and your logo on 

the step and repeat photo backdrop.

Bronze Sponsor - $500 
Includes your logo on all promotional materials and two tickets to the event.

Make an Impact! 
As a sponsor, you will have the attention of:

Thousands of SMPS, AIA, and ABC members
250+ Attendees of the 3rd Annual Art Gala

Thousands of Make-a-Wish supporters
Social media visibility to 12,000+ followers

Local industry leaders participating in the judging of the artwork
Artists from across the AEC industry

All proceeds from artwork sold will benefit the 
Make-A-Wish Foundation of Central and Northern Florida.

In association with
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